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most marketable player.

No. 2 — in case you're
wondering — is, of course,
Tom Brady.

Sports marketing experts
say Manning will stay on
top — even if his team does-
n't — because he's good and
he's available.

“Peyton’s more willing to
do things and he'll put him-
self in situations where he's
making fun of himself and
will just have fun with it,”
said Cleon Daskalakis of
Celebrity Marketing Inc. in
Andover. “Tom is a lot more
serious and reserved. He
turns down 10 times more
things than he accepts.”

File Under: Card Sharp.

“Good Will Hunting” star
Robin Williams, who is ap-
parently vacationing back
at the scene of his Os-
car-winning  flick,
chowing on sesame
scared Hawaiian
tuna at the

ramt then popping
into Finale for pesto

chicken sandwiches,
butternut squash soup
and a few coffees . . .
“American Idol”™ teen-

.




